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ICBA and Collinsville Building & Loan Association
Switch To a Local Safe Haven—Your Community Bank

Collinsville, IL (November 2, 2011)—As many of America’s consumers consider switching to a new banking
relationship closer to home, the Independent Community Bankers of America (ICBA) and Collinsville Building
& Loan Association are reminding them that their local community bank is a safe haven from impersonal bank
practices that can leave many banking customers feeling overwhelmed and taken advantage of. As local small
businesses themselves, our nation’s more than 7,000 community banks only thrive when their customers and
communities do the same. Community bank customers are rewarded with lifelong financial relationships by
people who care about them and look out for the best interest of their community. It’s just the way they do
business.

“By going local with your community bank, you can rest assured that your banking needs will be taken care of
and that your money will be put to work where it belongs—in your community in the form of loans to local
residents and small business owners. It’s a hometown investment you can be proud of,” said Sal Marranca,
ICBA chairman and president and CEO of Cattaraugus County Bank, Little Valley, N.Y.

Consumers should treat themselves to what a community bank offers:

e Service. Community banks are relationship lenders that focus on the needs of local families. Because
they know their customers and their customers know them, they are able to provide superior, personal
customer service. When consumers call their local community bank, they’ll be reassured to know that
they won’t be talking to someone halfway across the globe. Instead, they will be talking with their
community banker who lives and works in the same community they do.

e Deposits. Community banks lend locally where their depositors live and work, keeping local
communities vibrant and growing. By choosing a community bank, you’ll be putting money where it
belongs— back into the community you call home. And since community banks pay federal, state, and
local taxes, they are also a key supporter of their community’s local infrastructure, making it a better
place for all residents to reside. Some tax-subsidized credit unions masquerade as community banks but
do not pay any taxes to support their local communities.

o Expertise. Because community bankers live and work in the same communities as their local
customers, they understand their local marketplace and the ups and downs of economic cycles in their
community. Community banks rely on the health of the local marketplace so they stick with their
customers through good times and in bad.

e Local Decision-Making. Instead of being headquartered hundreds of miles away, community bankers
are accessible to their customers on site, where they can talk to a real human being -- not a robot. Since
many community banks are willing to consider character, family history and discretionary spending,
they are often able to be more nimble in their decision-making when it comes to loan needs and
qualification and in the selection of financial products and services.
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e Trust. Community banks are a relationship you can bank on for years to come. Because many
community banks have been around for over a hundred years, and are often family-owned and operated,
you’ll know that the financial needs of you and your family are being met by local residents running the
financial institution that has your best interest in mind. They wouldn’t be in business if they didn’t.

¢ Civic Loyalty. Community bankers are typically deeply involved and committed to making their local
communities a better place to live. In fact, many community banks across the country donate service
hours and money to important local causes.

“At Collinsville Building & Loan Association we’re dedicated to offering our customers the best banking
experience we possibly can,” Susan Hemker, President & CEO said. “By going local and banking with us,
you’ll realize the vast benefits that come from working with a community bank. You’ll also feel good about
keeping your money in the community where it will be put to work and used to better the lives of your friends
and neighbors that serve the community. Collinsville Building & Loan Association participates in many ways
to assist the community beyond offering sound lending and deposit products, from participating in the local
BanktoBank food drive, supporting the local schools through various sponsorship programs, and most currently,
will be holding their first Coats for the Community Campaign later this month”

Whether located in small towns, suburbia or big-city neighborhoods, community banks improve America’s
communities. Despite challenging economic times, community banks continue to fund nearly 60 percent of all
small businesses under $1 million. They also use local dollars to help families purchase homes, buy a car,
finance college and build financial security. Of the more than 7,000 community banks across the country,
nearly 5,000 are ICBA members. Representing more than 23,000 locations nationwide and employing more
than 280,000 Americans, ICBA members hold more than $1 trillion in assets, $900 billion in deposits, and $700
billion in loans to consumers, small businesses and the agricultural community.

To find your local community bank, visit ICBA’s community bank locator at www.icba.org/locate. Simply type
in your zip code and the app will show you all the community banks in your area. You can even download free
ICBA locator apps for your iPhone, Android or Blackberry.

About ICBA

The Independent Community Bankers of America, the nation’s voice for community banks, represents nearly 5,000
community banks of all sizes and charter types throughout the United States and is dedicated exclusively to representing
the interests of the community banking industry and the communities and customers we serve. For more information, visit

www.icha.org.
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